
Communications and Marketing 
 

Term: April 2022  – December 16, 2022 with possibility of renewal; Part time, 26.25 hrs/wk with additional hours 

around festival time and for community events.  

 

Compensation: $21/hour + paid sick days and health benefits 

   

Location: Hybrid; remote with in-person work required at HoP office and on-site at various locations for events 

as needed 

 

Accessibility: HoP office is located in Westboro, close to bus routes. There is a lift in the building for people 

who use wheelchairs or mobility devices. We work primarily in English. Office space is well lit, festival and event 

sites may require working in low light. 

 

Reports to: Executive Director  

 

Direct reports: Social Media and Communications Support Coordinator (short-term contract) 

 

Who is House of PainT?  
 

Our mandate is to celebrate and elevate urban arts and culture in the national capital region. 

 

To achieve this, House of PainT: 

 

- Celebrates hip-hop arts and culture by presenting master, mid-career and emerging artists. 

 

- Contributes to the professional development of Ottawa-area practitioners by providing opportunities to perform, 

network and share knowledge with local, Canadian and international multi-disciplinary artists. 

 

- Promotes the development of a positive hip-hop culture based on respect, inclusiveness and the pursuit of 

artistic excellence in all the elements of hip-hop. 

 

- Presents an authentic urban culture context that educates the general public about the history, beauty and 

potential of hip-hop culture. 

 

- Contributes to building a Canadian hip-hop cultural identity, distinct from that of the United States. 

 

- Maintains access to the House of PainT legal graffiti wall while emphasizing the value of public art spaces and 

creative use of urban dead zones. 

 

- Throws an epic party for the community and strives to attract new audiences and stimulate participation by 

taking creative risks. 

 

 

Who are you?  

 

This position is ideal for someone who is invested in or embedded in the local artistic community. Perhaps you’re 

an artist looking for a fulfilling part time job to support you while you focus the rest of your time and energy on 

your artistic practice.  

 



You are a clear communicator. You speak and write accessibly, and you communicate with compassion. You 

understand that risk management is necessary in doing comms work, particularly on social media. You’re 

comfortable assessing negative comments online and responding (or not) appropriately.  

 

You have knowledge of the independent and mainstream arts and culture scenes in Ottawa-Gatineau. 

 

You have a strong understanding of the political, social, and historical context/importance of youth movements, 

grassroots and counter cultural artistic movements, and hip hop specifically.  

 

Accessibility, diversity, equity, and fair representation in the arts is important to you.  

 

You actively choose inclusive language. 

 

You’re experienced with and you understand WordPress and you understand how ever-changing social media 

algorithms work. 

 

You are proficient with MailChimp, Meta Business Suite, Eventbrite, Google Sheets, and at least one CMS 

platform. 

 

You have experience developing multimedia marketing campaigns that make use of analogue and digital 

communication strategies. 

 

You have strong research skills, organizational skills, initiative and self-direction. You pick up on what’s going on 

around you, you’re able to identify what information is relevant to you, and you identify action items without 

needing to be delegated to. You are comfortable and confident working independently.   

 

It would be awesome for you to have the following, but it’s not a dealbreaker: 

 

 You are comfortable speaking and writing conversationally in French. 

 You have a formal education in marketing, public relations, or communications 

 You’re proficient in Photoshop or Illustrator, and you can edit videos for TikTok and Instagram 

 You’ve run a WooCommerce shop 

 You hold yourself to web accessibility standards in the content you create 

 You have experience in event planning and/or working live events and festivals 

 You have access to reliable transportation (yes, bike and public transit count!) 

 

Duties 

 

Synopsis: Responsible for developing and implementing communications programming, writing newsletter, 

maintaining HoP’s online presence as an active member of the artistic community on social media, managing 

and marketing e-commerce, maintaining Mural Map, creating original content for TikTok, Twitter, Instagram, 

Facebook, and web, and some administrative support tasks as needed to support maintaining our database of 

visual and written assets. 

 

 Involvement in general House of PainT meetings and ongoing activities, contributing to conversations about 

programming and operations 

 



 Develop a clearly written and actionable communications program in cooperation with the Executive to 

leverage HoP newsletter and social media as tools of delivering content that resonates with our communities  

 

 Maintain an active presence in HoP social media by meaningfully engaging with and amplifying artists, 

community members, and leaders. Ensure sponsor and partner social media accounts are included in our 

interaction and amplification strategy  

 

 Maintain, regularly update, and promote HoP’s Mural Map 

 

 Write bi-weekly Mailchimp newsletter and grow subscriber list 

 

 Work with Translator and Graphic Designer to ensure that original content is visually coherent with HoP’s 

aesthetic and is accessible to Francophones 

 

 Promote and help manage HoP’s online shop as a platform for artist promotion and to generate passive 

revenue 

 

 Contribute to maintaining stringent filing systems and database management 

 

 Monitor and report on key performance indicators 

 

 Support fundraising as needed, with particular emphasis on sponsorship retention 

 

 Adhere to regular working and check in schedule and support the Executive in adjusting communication 

strategy as needed 

 

 Identify opportunities to improve accessibility in HoP’s communications and marketing 

 

 Support other HoP initiatives, within reason and as needed 

 

 

Please note: 
 

House of PainT is currently in a transition phase, navigating “back to normal” after being destabalized by the 

pandemic’s impact on the festival industry. We are working towards goals of increasing our value to our 

community through the eventual implementation of year-round programs, and establishing policies and 

procedures to make HoP a sustainable, healthy workplace. In this current phase of transition, some growing 

pains are to be expected. The ability to support the team in laying a solid foundation for the future of the 

organization is going to be crucial for all long-term staff. 

 

 

How to apply: 
 

Please submit a cover letter and resume relevant to your application no later than 6:00pm EDT on Thursday, 

April 7, 2022, by emailing info@houseofpaint.ca. Include the job title in your subject line. 

 

We thank all applicants for their interest. Only those candidates selected for an interview will be contacted. 

 

mailto:info@houseofpaint.ca

